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New trends and challenges in commerce and
management education.

Mallikarjunaprassanna § §
Veena )
Harish A R

ABSTARCT
The growing phenomenon of globalization, liberalization and
privatization has been immensely influencing the Commerce Education
The Higher Education sector in India is very vast. The role of Higher
Education in national development is well established. The objectives of
Higher Education can be achieved only through qualitative change in the
system. The output of Commerce Education should be multidimensional
and with full global competitiveness. But we have to realize that the
Commerce graduate have lack of practical knowledge. The practical

oriented Commerce Education is a need of the age.

To meet the growing needs of the business society, there is greater
demand for sound development of commerce education. The relevance of
commerce education has become more imperative, this means a marked
change in the way commerce and management education is perceived in
India. Through teaching, research, and service, the College of Commerce
is dedicated to developing tomorrow's leaders, managers. and

professionals.
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Commerce education in our country has been developed 1o Suppory
the growing manpower needs of business enterprises. The educatigy
imparted to the students of commerce intended to equip them with the
specialized skills useful in different functional areas of trade, commerce
and industry. Continuous supply of quality manpower is essential for the
growth of the industry sector. This necessitated the skilled manpower 1o
manage the process of industrial reconstruction and the rapidly growing
trade and commerce. However, over the years, there has been 2
fundamental shift in the very approach of commerce education; from a
professional to a theoretical education. With a quantum jump in business
scenario, there is a need to redefine the commerce education 1n the
changing scenario and strengthen it further. The Commerce education
plays an essential role in today's dynamic business environment. The
rapid trend of globalization and technological changes have made
difficult for organizations to survive in the competitive world. As a result

the importance of Commerce education has been increased many folds.

Business executives need to update their skills due to sudden
changes in the external environment. Due to the increasingly complex
nature of organizations and businesses, there is a need that the business
schools impart relevant, current, and cutting edge knowledge to the
students. The School of commerce should play pivotal role in equipping
our future dynamic managers with the emerging trends of Commerce

skills to face the challenges of dynamic business world.
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Commerce is considered as one of the most pupulﬂr career optiong

in India. Commerce education is the backbone of the business and seriy|

development of the nation. This education stresses on developing the

people and making effective use of qvailable resources. Commerce

education develops the relationship of people with one another,

Commerce education covers wide arca of business and society.

Commerce education provides to the business and society that how to use

it for the betterment of self and oneself. Commerce education gives to the

people for democratic living. good citizenship and proper utilization of

resources. It provides skill oriented education 10 students and society.

Challenges

Challenges and Strategies for controlling inflation and promoting
growth. Emerging issue 1n global Economy, Commerce and
Management. Internationalization of Financial Market in the World. Role
of Foreign Direct Investment and Foreign Institutional Investment.
Reform in Indian and International Economic Sectors. Challenges and
Strategies of IMF and WORLD BANK for International competition.

Challenges and Strategies merger and acquisition strategies for
Trade, Commerce and Industry in World. Challenges and Strategies for
commodities markets in the world and in currency market in International
scenario.

Challenges and Strategies for export and import of Trade,
Commerce and Industries in global scenario Challenges and Strategies

for Stock Market and Investors for International competition

Challenges and Strategies in Currency Market in International scen ario.

170



make it in

Education

environm




“EMERGING ISSUES OF COMMERCE
& MANAGEMENT IN HIGHER EDUCATION”

DEPARTMENT OF COMMERCE

Government First Grade College
Tiptur- Karnataka 572202

www glge kar nic inftiptur Mail gfigcrcommgu@gmail com




Editors
Neelakantaswamy G.C.
Mamatha K.R.



CONTENTS

Particulars | - Name Page No.

e | nkumara. Y.S
E ROLE OF FINANCIAL | Chetha S darehian
RIVATIVES IN RISK | P.A. Sridars

IAGEMENT” C. Venkatesha

01-19

ACT OF Nagendra N, 20-26
MERCIALISATION OF Dr.Pralhad Rathod
HER EDUCATION IN INDIA™

. 1ivya D Katkar
JCATION * g D"E’“,thr MV Shet 27-37
STUDY WITH REFERENCE | umshmtha
COMMERCE AND |
AGEMENT STUDENTS | - .
MERGING TRENDS AND | |
IVITALIZATION OF ; Mamatha K.R - 3846
MMERCE EDUCATION IN | |
DIA”
> |
YAVIGATING ISSUE AND Pf"fce”hpu |
HALLENGES IN COMMERCE vinas 47-52
DUCATION" | S N
A STUDY ON HIGHER R ksh]:eg » ?M b
DUCATION WITH SPECIAL agesh rate . 53.65
FERENCE TO COMMERCE™ _RashmiHL
REVITALISING COMMERCE Rajesha k s
AIGHER EDUCATION” Sunil t a 66-77
CHALLENGES &
OPPORTUNITIES -
EMERGING TRENDS IN Dr. Sadyojathappa S. |
COMMERCE AND yehappa S, | 78-84
ANAGEMENT EDUCATION”
“EMERGING TRENDS IN A Mallikar:
allikarjun Redd
COMMERCE EDUCATION” ] y 85.91




10 | “GLOBAL ISSUES TO Chowdappa Re
\ COMMERCE AND i
' MANAGEMENT IN HIGHER |
EDUCATION” |
o Dinesh kumar ¢
11 | “DIGITAL ECONOMY ININDIAT | __
i Prot .--‘.'i.l:'i' | IS
12 “EMERGING TRENDS IN |
L BUSINESS EDUCATION .”. I
13 | “TRENDS IN HIGHER Mohankumar. B ¢
EDUCATION WITH SPECIAL | 113-124
REFERENCE TO COMMERCE 3
| AND MANAGEMENT ” B —
14 | “RECENT TRENDS IN NeelakantaSwamy G.C 125-131
| COMMERCE EDUCATION™ o I |
i
15 “RECENT TRENDS IN : :
COMMERCE AND Sarasa H C 132-138
MANAGEMENT EDUCATION IN =
INDIA.”
DIGITAL LIBRARIES&
16 | e-COMMERCE Nirmala M Sangam | F
| | 139-1
DIGITAL ECONOMY ! i
17 R.Narnmdham 15141
“RECENT TRENDS IN 157-1
H.K. Prasad :
8§ | COMMERCE EDUCATION” |
| New Trends &Challenges In Mallikarjunaprasana S.S | _:
18 Commerce &management Veena D 166-171
Education Harish A R |
20 | ISSUES, CHALLENGES AND Lohithkumar D.S
OPPORTUNITIES IN Vrushabha B.S i
COMMERCE AND Jyothi .P.R
MANAGEMENT EDUCATION




New trends and challenges in commerce and
management education.

Mallikarjunaprassanna § §
Veena )
Harish A R

ABSTARCT
The growing phenomenon of globalization, liberalization and
privatization has been immensely influencing the Commerce Education
The Higher Education sector in India is very vast. The role of Higher
Education in national development is well established. The objectives of
Higher Education can be achieved only through qualitative change in the
system. The output of Commerce Education should be multidimensional
and with full global competitiveness. But we have to realize that the
Commerce graduate have lack of practical knowledge. The practical

oriented Commerce Education is a need of the age.

To meet the growing needs of the business society, there is greater
demand for sound development of commerce education. The relevance of
commerce education has become more imperative, this means a marked
change in the way commerce and management education is perceived in
India. Through teaching, research, and service, the College of Commerce
is dedicated to developing tomorrow's leaders, managers. and

professionals.

166



education 1§

knowledge of

people req re
education is co

India.

lllj}"—'
business,
effective
relatio "
wide :

people fg

resource;

IJI' |-
A. ;-

stud




Commerce education in our country has been developed 1o Suppory
the growing manpower needs of business enterprises. The educatigy
imparted to the students of commerce intended to equip them with the
specialized skills useful in different functional areas of trade, commerce
and industry. Continuous supply of quality manpower is essential for the
growth of the industry sector. This necessitated the skilled manpower 1o
manage the process of industrial reconstruction and the rapidly growing
trade and commerce. However, over the years, there has been 2
fundamental shift in the very approach of commerce education; from a
professional to a theoretical education. With a quantum jump in business
scenario, there is a need to redefine the commerce education 1n the
changing scenario and strengthen it further. The Commerce education
plays an essential role in today's dynamic business environment. The
rapid trend of globalization and technological changes have made
difficult for organizations to survive in the competitive world. As a result

the importance of Commerce education has been increased many folds.

Business executives need to update their skills due to sudden
changes in the external environment. Due to the increasingly complex
nature of organizations and businesses, there is a need that the business
schools impart relevant, current, and cutting edge knowledge to the
students. The School of commerce should play pivotal role in equipping
our future dynamic managers with the emerging trends of Commerce

skills to face the challenges of dynamic business world.



commerce €o

Challenges
Toc ;1':'

post-graduat

problems :
great co nf;.l

parents. I

theoretical

]
7.~

comm f:‘
lack ufé :
on the .i.

reso ‘r

A

bllS' i ag

k=0




Commerce is considered as one of the most pupulﬂr career optiong

in India. Commerce education is the backbone of the business and seriy|

development of the nation. This education stresses on developing the

people and making effective use of qvailable resources. Commerce

education develops the relationship of people with one another,

Commerce education covers wide arca of business and society.

Commerce education provides to the business and society that how to use

it for the betterment of self and oneself. Commerce education gives to the

people for democratic living. good citizenship and proper utilization of

resources. It provides skill oriented education 10 students and society.

Challenges

Challenges and Strategies for controlling inflation and promoting
growth. Emerging issue 1n global Economy, Commerce and
Management. Internationalization of Financial Market in the World. Role
of Foreign Direct Investment and Foreign Institutional Investment.
Reform in Indian and International Economic Sectors. Challenges and
Strategies of IMF and WORLD BANK for International competition.

Challenges and Strategies merger and acquisition strategies for
Trade, Commerce and Industry in World. Challenges and Strategies for
commodities markets in the world and in currency market in International
scenario.

Challenges and Strategies for export and import of Trade,
Commerce and Industries in global scenario Challenges and Strategies

for Stock Market and Investors for International competition

Challenges and Strategies in Currency Market in International scen ario.

170



make it in

Education

environm




